
Millers for 
Nutrition
Changing the game for millers in food 
fortification

Good for business. 
Great for people.



3 billion people

2

are affected by 
micronutrient deficiencies1

Food fortification is one of the most powerful tools to 
tackle malnutrition at scale.

Source: (1) Stevens et al.,(2022); (2) Keats et al. (2019), (3) Shekar et al (2017), (4) World Health Organisation 
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Millers are essential to make food fortification effective 
- but they face barriers to fortify correctly.

Government Millers Consumers

3

Millers often lack the incentives to fortify because there is lack of rewards from 
the consumers or the government. 

2: Estimated derived from data from selected countries reported by the GFDx for wheat and maize flour, rice and edible oil

143 countries have 
made fortification of at 
least one staple food 
mandatory

Almost half2  of 
fortifiable food is not 
fortified to specifications.
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We make fortification excellence easier for millers...
We strive to enable more milling businesses to step up and adopt fortification best practices by sharing 
practical tools and best-in-class expertise and training from industry leaders.

Digital toolbox
Digital tools and resources, including guidelines and 
fortification data, and business tools

Tailored technical 
assistance
Bilateral support on specific issues through 
established partners

Testing support
Support for testing products and premix (access to 
equipment and training)
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…and more rewarding
By building recognition and brand awareness for our members, 
we turn fortification excellence into a business advantage.

Celebrating success & demonstrating 
impact
• Awards and recognition in high-level convening e.g. 

CEO Forums,

• Global networking opportunities

• Consolidation and dissemination of company’s impact 
to the population

• Media coverage to share success stories
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Working with Wheat Flour Millers in Indonesia

• Comparative 
effectiveness of the new 
SNI vs the old SNI

• How WF fortification 
impacts public health

• The business case of 
fortification

• Resolving specific issues 
within and beyond 
fortification

• Communications to the 
customers e.g. black 
spots

• APTINDO representation in 
the global millers advisory 
group

• Recognition for APTINDO 
from the public sector

• Media coverage

IMPACT EVIDENCE 
CONSOLIDATION AND 

DISSEMINATION

TAILORED TECHNICAL 
ASSISTANCE

RECOGNIZING THE INDUSTRY



7Our ambition

Better 
nutrition
for a billion
Millers for Nutrition aims to reach 1 
Billion people by 2026 with correctly 
fortified flour, rice and edible oil.



8 countries. 
3 food vehicles.
30% of the world’s population.

Flour

Rice

Oil

Countries
Bangladesh, Ethiopia, 
India, Indonesia, Kenya,  
Nigeria, Pakistan, 
Tanzania
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The coalition is 
supported by a 
range of 
players from 
across the food 
fortification 
value chain

Millers for Nutrition

Technical partners across the value 
chain, both local and global:

Millers

Facilitation support:

Funding support:
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Millers

Millers are at the heart of our 
coalition, investing in good 
fortification practices at local, 
national and global level.

The coalition includes champion 
millers – small, medium and 
large businesses who already 
fortify according to national 
standards and can help drive 
excellence more widely. We also 
welcome millers who do not yet 
fortify at the right levels, but are 
ready to commit to improving 
their fortification practices.

Depending on their level, millers 
can join the coalition as starters, 
practitioners or champions and 
graduate over time.

Strategic Fortification Partners (SFPS) & local technical partners

Global, regional & local technical partners delivering relevant 
support services and technical assistance to millers.

Milling and industry associations and ecosystem partners

Global and regional organisations offering support in 
strategic areas such as outreach, advocacy, miller 
mobilisation and connection to other food fortification 
initiatives.

Coordination & backbone

Millers for Nutrition is supported by a range of players across the food value chain.
A powerful coalition for better nutrition



Be a part of the Millers for 
Nutrition.
All services are provided for free.

We need your support.
• People do not buy nutrition; they buy food. (Sankar, 2024)
• Good nutrition provides people with the means to earn 

more income; therefore they are more able to spend and 
buy more healthy, fortified foods. 
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Be a part of our mission to 
provide good nutrition to 1 
billion people.
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Evelyn Djuwidja, Country Program Manager (Indonesia)

+62 878 8328 7809 / edjuwidja@tns.org 

Tohom Sihombing, Food Fortification Specialist (Indonesia)

+62 812 6584 4496/ tsihombing@tns.org 

www.millersfornutrition.com
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