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WHO  WE ARE?
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NISSHIN SEIFUN GROUP  -GROUP DYNAMISM

Nisshin 
Seifun 

Group Inc.

Nisshin 
Flour 

Milling Inc.

Nisshin 
Seifun 

Welna Inc.

Nisshin 
Engineering 

Inc.

Oriental 
Yeast Co., 

Ltd.

NBC 
Meshtec Inc.

Nisshin 
Pharma Inc.

Nisshin 
Seifun 
Delica 

Frontier Inc.

“the basis of business is built on trust”

“be in tune with the changing business climate”

“contributing to a healthy and fruitful life for all”

Corporate Philosophy

The Nisshin Seifun Group is engaged primarily in the 
manufacture and sale of wheat flour.
The corporate group’s business areas include processed 
foods, prepared dishes and other prepared foods,
yeast and biotechnology, healthcare foods, engineering 
and mesh cloth.
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Enhancing Synergy & collaboration in group companies.

Allie d  P in n a cle  P TY Lt d .
( AUS) Ch a m p io n  Flo u r  Millin g  Lt d .

( NZ)

Nis s h in - STC Flo u r  Millin g  Co .,Lt d .  
( Th a ila n d )

Nis s h in  Flo u r  Millin g  I n c .  
( Ja p a n ) Ro g e r s  Fo o d s  Lt d .  

( Ca n a d a )

Mille r  Millin g  Co m p a n y,  LLC 
( U.S .A)

NISSHIN SEIFUN GROUP   - GROBAL MILLING NETWORK

27 operational plants 
World Wide

With a grinding capacity
of nearly 20,000T per day
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NISSHIN SEIFUN GROUP   - GROBAL MILLING NETWORK

Employees  over 1,800  in our milling network

This includes 1,100 people employed as shift workers
• Grain intake
• Maintenance
• Millers
• Warehouse
• Packers
• Quality

300 of those employees are Millers
• Crucial to ensuring our plants run efficiently and our products are of the highest 

quality standard
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ALLIED PINNACLE
FRO M GRAIN TO  TABLE

At Allie d  Pinnacle  and  Cham p io n , we  b ake  the  future  
from flour and  have  b een d oing  so  for ove r 1 0 0  ye a rs.

We  p artne r with farmers and  g rowers across the  
country and  are  a le ad ing  m anufacture r and  sup p lie r 
o f Flour, Bake ry Ing red ients, and  Frozen Baked  Good s.

With customers rang ing  from the  smalle st o f b ake rie s 
throug h to  some  of Australia and  New Zealand s larg e st 
re taile rs and  b rand s, we  transform Austra lian  and  
Ne w  Ze a land  g ra ins into  ico n ic and  m uch-lo ve d  
ho use ho ld  p ro d ucts.
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ALLIED PINNACLE
A PRO UD HISTO RY

Allie d  Pinnacle  has a histo ry in milling  that d ate s 

b ack for m o re  than  1 0 0  ye a rs .

1 8 5 6

1 8 6 4

1 9 4 9

1 9 8 6

2 0 0 2

2 0 1 7

2 0 1 9

Waite mata Flour Mill is b uilt in Rive rhead , Auckland

Charle s Cocks b uild s a flour mill in Toowoomb a, QLD

Thorp e s, Munco Scott, and  Ke ys & Co. me rg e  Australian 
op e rations to  form Allie d  Mills

Allie d  Mills is take n ove r b y Fie ld e r Gille sp ie  Davis Ltd , and  
sub se q ue ntly me rg e d  with the  Good man Group  to  create  
Good man Fie ld e r

GrainCorp  and  Carg ill acq uire  Allie d  Mills from Good man 
Fie ld e r

Allie d  Mills is p urchase d  b y Pacific Eq uity Partne rs and  
me rg e d  with Pinnacle  Bake rie s to  form Allie d  Pinnacle

Allie d  Pinnacle  is acq uire d  b y Nisshin Se ifun Group
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ALLIED PINNACLE
O CEANIA MANUFACTURING & DISTRIBUTIO N FO OTPRINT

Allie d  Pinnacle  op e rate s 7  flo ur m ills across 
Australia, along  with 5  b aking  site s and  8  
d istrib u tio n  ce ntre s nationally with a d e d ica te d  
m ixing  p lant  that b le nd s our much-love d  cake  & 
b read  mixe s tog e the r, and  an ing re d ie nts p lant  
p rod ucing  a wid e  rang e  of filling s, icing s and  
g laze s.

In Ne w Zealand , our siste r comp any Cham p io n  
Flo ur Milling  op e rate s 2  flo ur m ills across b o th 
island s.

The  O ce an ia  mills e mp loy 350 p e op le , includ ing  
80 mille rs. Re cruiting , training  and  d e ve lop ing  
mille rs is ve ry imp ortant to  our ong oing  succe ss!



Co rp o ra te  Stra te g y fo r 
Re cru it ing  and  
Re ta in ing  Ta le nt
Me e ting  the  p e o p le  cha lle ng e  facing  o ur ind ustry
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• The Heart and Soul of any organization and  
Fundamentals of business continuity

• Hard to get, Easy to lose

• ANZ MILLING INDUSTRY FACES CHALLENGES IN 
RECRUITING AND RETAINING SKILLED TALENT

PEOPLE…
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HO W CAN WE ATTRACT 
NEW TALENT?
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HOW TO ATTRACT PEOPLE?

ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY DEVELOPMENT

DIVERSITY

RETAIN
TALENT

RECRUIT
TALENT
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NOT AN ATTRACTIVE INDUSTRY?

• Lack of visibility as a career choice

• Younger generations interested in 
digital employment

• Niche skills required, not readily 
transferrable from other industries

• People not feeling valued

• Lack of gender diversity

Milling industry may be the 
place…

It makes 
Recruiting or 
Retaining staff 
Difficult
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• Infrastructure of food industries

• Driving Human health around the 
world

• Mature, Stable and able to 
provide Employment security 
for many people

Make the people 
aware of our 
value!!

Milling industry is..

Industry Value
ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY DEVELOPMENT

DIVIERSITY
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Opportunities from advancing 
technology

Automation
Digital Technology

Open the door to 
a new group of 
potential 
employees

Industry Value
ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY DEVELOPMENT

DIVIERSITY
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It’s not just a 
job, it’s a lifelong 
career!

Highlight career pathways

Assistant 
miller

Miller

Head 
miller

Production 
manager

Site 
manager

Industry Visibility
ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY

DEVELOPMENT

DIVIERSITY
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Developing PEOPLE

• Allied Pinnacle Milling Training 
Academy

• Develop other skills to grow their 
career from miller to business 
leader

• Foster a culture of innovation

Unlock hidden 
talents within 
our teams

ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY

DEVELOP
MENT

DIVIERSITY

Business 
Leader

Leadership

Safety

QualityDigital

Sustainability
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Co r r e s p o n d e n ce  co u r s e

Sch o o l t r a in in g  co u r s e

Se n d in g  e m p lo ye e
e ve r y  ye a r  fr o m  1 9 8 0 s ~

Se n d in g  e m p lo ye e
e ve r y  ye a r  fr o m  2 0 2 2

St a r t in g  SMS p r o g ra m
fr o m  2 0 2 4

External Training Program
ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY

DEVELOP
MENT

DIVIERSITY
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Diversity

• Create a culture of 
inclusiveness

• Women in flour milling

• International Industry

Opens up a large 
talent pool – 
multiply the 
number of people!

ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY

DEVELOP
MENT

DIVIERSITY
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Diversity
ATTRACT
PEOPLE

INDUSTRY 
VALUE

INDUSTRY 
VISIBILITY

DEVELOP
MENT

DIVIERSITY

OPEN 
THE 
BORDERS  
FOR 
MILLERS!



We  ad d re ss the  p e o p le  
cha lle ng e s o f o ur Ind ustry th ro ug h .. 

- Bro ad cast ing  Ind ustria l Va lue
- Im p ro ving  Ind ustry Visib ility
- De ve lo p ing  Pe o p le
- Incre a sing  Dive rsity
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